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Abstract 
This study explores the evolving roles of Hindi news anchors in the context of digital journalism. The 
digital era has redefined traditional news delivery, necessitating that anchors develop a diverse set of 
skills to adapt to multi-platform environments. Key skills include digital literacy, multimedia 
production, real-time reporting, audience engagement, data analytics, and fact-checking, all of which 
are essential for creating and disseminating content across various digital platforms. This study 
examines how these skills impact the professional status of Hindi news anchors, enhancing their 
credibility, visibility, and adaptability in a competitive media landscape. By mastering these 
competencies, anchors not only improve their individual careers but also contribute to the overall 
success and integrity of their news organizations. The paper provides a comprehensive understanding 
of how Hindi news anchors are navigating the challenges and opportunities presented by the digital age, 
redefining their roles to meet the demands of a rapidly changing journalism industry. 
Keywords- Hindi news anchors, digital era, roles, responsibilities, credibility of news 
 
Introduction 
In the digital age, the role of Hindi news anchors has expanded beyond the confines of the newsroom, 
compelling them to be versatile, tech-savvy, and more audience-oriented. The proliferation of digital 
platforms has redefined news consumption patterns (Lal & Sharma, 2021), with viewers increasingly 
turning to their smartphones, tablets, and computers for news updates (Steensen and Westlund, 2021). 
This has created both opportunities and challenges for news anchors, who must now engage with their 
audience across multiple platforms while maintaining the integrity and credibility of their reporting 
(Salaverría-Aliaga, 2019). 
One of the primary new skills required for Hindi news anchors in the digital era is proficiency in digital 
content creation and management (Sarkar & Lal, 2023). This includes the ability to produce and edit 
videos, write for digital formats, and use social media effectively to disseminate news and interact with 
viewers (Kawamoto, 2003). Anchors must also be adept at using analytics tools to understand audience 
preferences and tailor their content accordingly (Singh et al., 2021). This shift towards a data-driven 
approach to news delivery marks a significant departure from traditional broadcasting(Singh et al., 
2022), where audience feedback was often limited to viewership ratings (Lopezosa et al. 2023). 
The adaptation to multi-platform news delivery is another critical aspect of this evolution(Rahman et 
al., 2022). Hindi news anchors are now expected to deliver news not only on television but also through 
live streaming, podcasts, and social media updates (Perreault and Ferrucci, 2020). This requires a high 
level of adaptability(Lal, 2023) and the ability to switch seamlessly between different formats and styles 
of presentation(Saika et al., 2021). Additionally, the 24/7 nature of digital news means that anchors 
must be prepared to respond to breaking news at any time, adding to the demands of the job (Farid, 
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2023). 
The impact of these changes on the professional status of Hindi news anchors is profound. On one hand, 
the ability to reach a global audience through digital platforms can enhance an anchor's visibility and 
influence (Banshal et al. 2022). On the other hand, the pressures of constant engagement and the need 
to produce timely, accurate content can be overwhelming (Kumar & Lal, 2023). The digital era also 
brings the challenge of maintaining journalistic standards in an environment where misinformation and 
fake news can spread rapidly (Rahman et al., 2024b). Anchors must navigate this landscape carefully, 
upholding their role as trusted sources of information while adapting to the fast-paced demands of 
digital journalism (Marta-Lazo et al. 2020). 
In the rapidly transforming landscape of journalism, the roles and responsibilities of Hindi news anchors 
have undergone significant changes (Rahman et al., 2024), especially with the advent of the digital era. 
The traditional format of news delivery, which primarily relied on television broadcasts, is now 
supplemented and, in many cases, overshadowed by digital platforms (Aarzoo & Lal, 2025). This shift 
has necessitated a re-evaluation of the skills and functions of news anchors, who are now expected to 
navigate a multi-platform environment that includes social media, online news portals, and streaming 
services (Blassnig and Esser, 2022). 
This study delves into the evolving nature of the Hindi news anchor's profession, exploring the new 
competencies required to thrive in digital journalism (Mane & Lal, 2021). It examines how anchors 
have adapted to the demands of real-time news updates (Jain et al., 2023), interactive audience 
engagement, and the use of digital tools and technologies (Mane et al., 2023). Furthermore, the study 
investigates the broader implications of these changes on the professional status and identity of Hindi 
news anchors, considering factors such as credibility, public trust, and the balance between traditional 
journalistic values and the pressures of digital immediacy (Rahman et al., 2024a). By analysing these 
dynamics, this study aims to provide a comprehensive understanding of the transformation in Hindi 
news anchoring, shedding light on how these professionals are redefining their roles in a rapidly 
digitalizing world (Lal et al., 2024). 
 
Background of the Study 
The digital transformation of media has fundamentally altered the structure, operation, and 
dissemination of journalism. Hindi news anchors, once confined to television transmission, now operate 
within an environment defined by digital immediacy, interaction, and cross-platform narratives. As 
Indian audiences progressively shift towards digital media for news consumption, the position of 
anchors has transformed to encompass obligations such as real-time reporting, data journalism, and 
social media involvement. These dynamics highlight the necessity for an exhaustive examination of the 
influence of digital tools and platforms on the professional identity and duties of Hindi news anchors 
in India. 
 
 Research Questions 
1. What are the changing roles of Hindi news anchors within the digital media landscape? 
2. What new competencies have Hindi news anchors acquired to remain pertinent in the digital age? 
3. In what ways has digital revolution impacted the credibility, visibility, and professional identity of 
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Hindi news anchors? 
4. What problems and opportunities do Hindi news anchors encounter when transitioning to digital 
platforms? 
5. In what ways can audience interactions and comments affect the performance and duties of Hindi 
news anchors? 
 
Research Objectives 
1. To examine the expanded roles of Hindi news anchors in the digital era. 
2. To assess the essential digital capabilities necessary for multi-platform content dissemination. 
3. To examine the influence of digital tools on the credibility, visibility, and audience perception of 
Hindi news anchors. 
4. To investigate the obstacles faced by anchors in transitioning to digital journalism. 
Rationale for the Study 
Despite the swift digitisation of journalism, there is a paucity of academic research regarding the role 
transformation of Hindi news anchors in India. This study addresses this gap by providing empirical 
insights into how technology improvements, audience behaviour, and media convergence transform 
traditional anchoring strategies. The results are essential for educators, media practitioners, and 
politicians aiming to modify journalism education and practice to meet the requirements of the digital 
era. 
 
Significance of the Research 
This study adds to media studies by clarifying the progression of journalistic duties within an Indian 
framework. The study presents journalism pedagogy by proposing new competencies for the education 
of future media practitioners. The study also enhances newsroom operations by identifying deficiencies 
and opportunities in digital interaction.The study will help in formulation of media policy through the 
identification of emerging difficulties encountered by content creators. 
 
Review of Literature  
The digital era has redefined the roles of Hindi news anchors, expanding their responsibilities and 
requiring them to adapt to new forms of media and audience engagement. One of the primary roles now 
involves multi-platform content creation, where anchors are responsible for producing news content 
that can be disseminated across various digital platforms, including social media, websites, and mobile 
apps (Mutsvairo et al. 2021). This necessitates proficiency in digital tools and technologies, allowing 
anchors to create engaging and visually appealing content that caters to the preferences of a diverse 
online audience (Baidya et al., 2024). Additionally, Hindi news anchors must serve as digital 
journalists, adept at real-time news reporting and live streaming, providing immediate updates on 
breaking news stories (Gokhale, 2021). This requires quick thinking and the ability to deliver accurate 
information promptly. They also play a crucial role in audience interaction, leveraging social media 
platforms to engage with viewers directly, respond to comments, and participate in discussions, thereby 
building a more interactive and personal relationship with their audience (Aneez et al. 2019). 
Moreover, Hindi news anchors have become brand ambassadors for their news organizations, 
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representing their channels across digital and traditional media platforms. This role involves 
maintaining a strong and credible personal brand that aligns with the values and reputation of their news 
outlet (Rao, 2018). They are also tasked with using data analytics to understand viewer behavior and 
preferences, enabling them to tailor their content to meet the demands of their audience effectively 
(Aarzoo & Lal, 2025a). 
. The digital era also brings the responsibility of combating misinformation, requiring anchors to verify 
facts rigorously and debunk false information that can spread rapidly online (Aarzoo & Lal, 2024c). As 
they navigate these expanded roles, Hindi news anchors must balance the traditional journalistic values 
of accuracy and integrity with the dynamic and fast-paced nature of digital journalism (Parthasarathi, 
2017). 
 
Responsibilities of Hindi News Anchors in the Context of Digital Journalism 
In the digital era, the responsibilities of Hindi news anchors have significantly expanded to meet the 
demands of a digitally-savvy audience (Chadha, 2017). One of their primary responsibilities is content 
creation and adaptation, which involves producing articles, videos, and social media posts tailored to 
platforms such as Facebook, Twitter, Instagram, and YouTube (Aarzoo & Lal, 2025b). Anchors must 
ensure this content is engaging, accurate, and timely to capture and maintain audience interest (Devi, 
2019). Real-time reporting and live streaming are also crucial, requiring anchors to cover breaking news 
events as they unfold, providing immediate updates and analysis with a high level of preparedness and 
adaptability (Sarkar and Lal, 2023). 
Engaging directly with the audience through social media platforms is another critical responsibility. 
Hindi news anchors must interact with viewers, respond to comments, and participate in online 
discussions to build a loyal and interactive audience base, enhancing viewer trust and connection (Noor, 
2024). They also play a vital role in fact-checking and combatting misinformation, ensuring that the 
information they disseminate is accurate and well-researched. As the face of their news organizations, 
anchors must uphold the integrity and reputation of their brand, consistently representing their outlet 
professionally across various media channels (Paul and Palmer, 2022). 
Understanding audience preferences through analytics is essential, as it allows anchors to tailor their 
content strategies to better meet viewer demands and improve reach and impact. This role also demands 
proficiency in multimedia skills, including video editing, graphic creation, and the use of digital tools 
to enhance storytelling (Jyoti and Subramanian, 2020). Maintaining high professional and ethical 
standards is paramount, even in the fast-paced digital journalism environment. Continuous learning and 
adaptation to new technologies, trends, and best practices are necessary for Hindi news anchors to stay 
relevant and effective in their roles (Aarzoo & Lal, 2024c). Through these responsibilities, they can 
navigate the complexities of digital journalism, delivering reliable, engaging, and high-quality news 
content to their audience (Pandey, 2023). 
 
Skills Required for the Adaptation to Multi-Platform News Delivery 
Adapting to multi-platform news delivery requires Hindi news anchors to develop a diverse set of skills 
that extend beyond traditional journalism. First and foremost, they need strong digital literacy, 
encompassing the ability to navigate various digital platforms, understand their unique demands, and 
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tailor content accordingly (Barthwal and Sharma, 2023). This includes creating compelling content for 
social media, websites, mobile apps, and other digital channels. Proficiency in multimedia skills is 
essential, enabling anchors to produce and edit videos, design graphics, and use content management 
systems effectively. Additionally, they must be adept at real-time reporting and live streaming, which 
demands quick thinking, adaptability, and the ability to deliver accurate information under pressure 
(Ranganathan, 2023). 
Engagement skills are crucial as well, with anchors needing to interact directly with their audience 
through social media, responding to comments, participating in discussions, and building a strong 
online presence. This requires excellent communication skills and a personable approach to foster a 
loyal and interactive audience base. Data analytics skills are increasingly important, allowing anchors 
to interpret viewer data and insights to refine their content strategies and better meet audience 
preferences. This analytical approach ensures content is not only engaging but also strategically 
targeted for maximum impact (Deori et al. 2023). 
Moreover, anchors must possess robust fact-checking abilities to combat misinformation and ensure 
the accuracy and credibility of the news they deliver. Ethical journalism skills remain a cornerstone, 
guiding anchors to maintain professional standards and integrity despite the rapid pace of digital news 
cycles. Technical proficiency with digital tools and software, such as video editing software, graphic 
design tools, and social media management platforms, is also necessary to produce high-quality content 
efficiently (Sinha et al. 2023). 
Lastly, continuous learning and adaptability are vital, as the digital landscape is ever-evolving. Anchors 
must stay updated with the latest trends, technologies, and best practices in digital journalism, often 
engaging in ongoing professional development. By cultivating these skills, Hindi news anchors can 
effectively manage the multifaceted demands of multi-platform news delivery, ensuring they remain 
relevant, credible, and impactful in the digital age (Chhabra et al 2024). 
 
Skills Effects on the Professional Status of Anchors 
The acquisition and implementation of diverse digital skills have a profound impact on the professional 
status of Hindi news anchors in the digital era. Anchors who successfully master these skills are often 
seen as more versatile and adaptable, enhancing their professional credibility and appeal (Garg and 
Sharma, 2024). Proficiency in digital literacy and multimedia production enables them to create 
engaging and high-quality content across various platforms, which can significantly boost their 
visibility and reputation. As they become adept at real-time reporting and live streaming, they 
demonstrate their ability to handle the immediacy and pressures of digital journalism, further 
solidifying their status as reliable and competent news professionals (Ankita, 2024). 
Engagement skills also play a critical role, as anchors who effectively interact with their audience on 
social media and other digital platforms build stronger connections and trust with their viewers (Aarzoo 
& Lal, 2024a). This direct engagement not only enhances their personal brand but also elevates their 
professional standing as influential figures in the digital news landscape. Additionally, the ability to 
analyze and interpret data allows anchors to tailor their content strategies more effectively, 
demonstrating a strategic understanding of audience preferences and trends. This analytical approach 
showcases their capability to adapt and innovate, making them valuable assets to their news 
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organizations (Garimella, 2024). 
Moreover, robust fact-checking abilities and adherence to ethical journalism standards reinforce an 
anchor’s credibility and integrity, essential qualities for maintaining public trust in a rapidly changing 
media environment (Sadhwani et al. 2022). Technical proficiency with digital tools and software further 
underscores their modern skill set, positioning them as forward-thinking and tech-savvy professionals. 
Continuous learning and adaptability ensure that they remain at the forefront of industry developments, 
reflecting a commitment to professional growth and excellence (Ranganathan, 2023). 
Overall, the impact of these skills on the professional status of Hindi news anchors is multifaceted, 
enhancing their ability to deliver credible, engaging, and timely news (Katyal et al., 2024). This not 
only strengthens their individual careers but also contributes to the overall credibility and success of 
their news organizations in the competitive digital landscape (Kumar, 2024). Through the mastery of 
these skills, Hindi news anchors can elevate their professional standing, demonstrating their relevance 
and indispensability in the digital age. 
 
Theoretical Framework 
This research is founded on the convergence model of journalism (Deuze, 2007) and the Multi-platform 
News Production Model (Domingo, 2008). The framework connects five essential constructs: 1. Digital 
Literacy 2. Multimedia Production Proficiencies 3. Audience Engagement 4. Professional Identity 5. 
Credibility and Visibility 
 

Table 1: Components and Variables of the Theoritical Framework 
Sl.N
o 

Component Variables 

1 Digital Literacy Platform knowledge, digital navigation, algorithm 
awareness 

2 Multimedia Production Video editing, real-time reporting, podcasting 
3 Audience Engagement Social media interaction, live feedback incorporation 
4 Professional Identity Public persona, channel representation, ethics adherence 
5 Credibility and 

Visibility 
Trust scores, audience retention, misinformation control 
efforts 

Source : Author’s compilation 
 
These structures are interconnected to create a comprehensive framework of developing anchor 
functions 
 
Research Methodology 
The methodology of inquiry for the study "Measuring the Evolving Roles and Responsibilities of Hindi 
News Anchors in the Digital Era" was designed to meet the multifaceted research objectives and 
enquiries through an interpretive qualitative framework. The methodology employs a rigorous and 
methodical approach rooted in qualitative analysis, namely those associated with constructivist 
paradigms (Katyal et al., 2024). The objective was to extract nuanced insights from principal 
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stakeholders in Hindi news broadcasting, facilitating comprehensive interpretations of the evolving 
dynamics of news anchoring in India. 
 
Research Design 
The study utilised a qualitative exploratory research approach, incorporating semi-structured interviews 
and thematic content analysis to investigate lived experiences and perceptions. The sample frame 
consist of Hindi news anchors employed by prominent national and regional digital news networks in 
the Delhi-NCR area. Purposive sampling was employed to choose seasoned Hindi news anchors 
engaged in television and internet media. Number of Participants interviewed were senior and mid-
level Hindi news anchors, Newsroom Editors/Producers, News anchors turned to Media Educators were 
20 in number (n=20) .Methods of Data Collection was semi-structured, comprehensive interviews 
(documented and transcribed), Analysis of website content and social media profiles of participants. 
Data Analysis Methodology was Thematic Analysis (Braun & Clarke, 2006) through NVivo 14 
Software for data coding and analysis. 
 
Sampling Criteria   

Sl. 
No Criteria Description 

1 Language Proficiency Must anchor in Hindi 
2 Digital Platform Engagement Must have active presence on at least 2 

platforms 
3 Work Experience Minimum 5 years in news broadcasting 
4 Employment Currently working or freelancing as anchor 

Source: Author’s own compilation 
 
Sampling Strategy 
The research utilised purposive sampling and maximum variation sampling to choose a heterogeneous 
group of individuals. The conclusive sample (n=20) comprised: 
 

Sl. 
No. 

Stakeholder Type Coun
t 

Criteria 

1 Senior Hindi News 
Anchors 

8 10+ years of experience, nationally recognized 
anchors 

2 Mid-level Anchors 6 5–10 years’ experience, digital-native or transitioned 
from print 

3 Newsroom 
Editors/Producers 

4 Responsible for content curation, anchor selection 

4 Media Educators 2 Experts in journalism pedagogy and anchor training 
Source: Author’s compilation 
All of the participants were associated with one of the leading national Hindi media organisations. The 
inclusion criteria highlighted professional roles, experience level, and direct exposure to digital 
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integration in news production. 
 
Research Context 
The research was carried out in the media ecosystem of the Delhi-NCR region, concentrating primarily 
on the Hindi television news sector. The region is pivotal as it serves as the nucleus of Hindi television 
journalism in India, accommodating prominent news organisations as Aaj Tak, ABP News, Zed News, 
News18 India, and Republic Bharat. The background was crucial for elucidating the interaction 
between digital revolution and the evolving professional practices of news anchors. This change 
encompassed the incorporation of artificial intelligence, algorithmic journalism, audience analytics, 
digital-first newsroom methodologies, and shifting viewer anticipations. The dynamic atmosphere 
facilitated a critical examination of how anchors adapt, negotiate, and redefine their journalistic 
identities and duties. 
Researcher Reflexivity 
Reflexivity was a fundamental component of the research process. The media researcher, possessing 
substantial academic and professional experience in journalism and mass communication, kept a 
reflective notebook during the study to recognise personal biases, positionality, and interpretive 
frameworks. This encompassed a keen understanding of the researcher's previous involvement in media 
education, editing methodologies, and discourses on digital convergence. Regular debriefing sessions, 
member validations, and peer evaluations were utilised to guarantee analytical rigour and 
trustworthiness. Reflexive tactics mitigated bias and promoted authenticity in documenting the 
participants' lived experiences. 
 
Research Phases 

Sl. No Phase Activity Description Duration Output 
1 I Preliminary Literature Review and 

Conceptual Mapping 
1.5 
months 

Conceptual 
Framework and 
Variables 

2 II Research Design, Tool Development and 
Ethics Clearance 

1 month Interview Guide, 
Consent Forms 

3 III Fieldwork: In-depth Semi-structured 
Interviews 

3 months Verbatim 
Transcriptions and 
Field Notes 

4 IV Data Analysis using NVivo & Thematic 
Coding 

2 months Themes, Categories, 
Relationships 

5 V Report Writing, Discussion and 
Validation 

2 months Final reporting, writing 
and Presentations 

Source: Author’s own compilation 
 
Data Analysis and Interpretation: Qualitative Data Analysis Techniques 
Thematic analysis was conducted utilising NVivo 14 for data analysis. The six-phase Braun & Clarke 
(2006) methodology was used to discern recurring patterns: 
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Sl. No Phase Steps 
1 I Familiarization with data (transcripts, memos) 
2 II Initial code generation (manual and auto-coded) 
3 III Searching for themes 
4 IV Reviewing themes 
5 V Defining and naming themes 
6 VI Producing the report 

Source : Braun & Clarke (2006) 
 
NVivo Tools used for the Analysis 

Sl. No. Procedure 
1 Node creation for thematic coding 
2 Matrix queries to examine relationships among codes 
3 Word frequency analysis to detect dominant discourse shifts 
4 Coding stripes and models to visualize inter-theme relationships 

Source: Author’s own compilation 
 
Analysis Process 
The interpretive analysis employed an abductive reasoning approach, moving between empirical data 
and theoretical frameworks. Codes were generated both inductively (from empirical observations) and 
deductively (based on the theoretical framework). 
 
 

Ste
p 

Analysis Activity Tool/Technique Output Generated 

1 Transcription & Initial 
Reading 

Manual + NVivo 
import 

Clean data corpus 

2 Open Coding NVivo Nodes 126 initial codes 
3 Axial Coding NVivo Matrix queries 15 thematic clusters 
4 Selective Coding Visual Models 6 Core Themes 
5 Thematic Interpretation Researcher 

Reflexivity 
Narrative categories and 
patterns 

Source: Author’s own compilation based on Analysis 
 
Themes Identified  

Sl. No Themes 
1 Transforming Journalistic Identity 
2 Technology-Driven Professionalism 
3 Audience-Anchor Interactions 
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4 Crisis of Credibility vs. Popularity 
5 Algorithmic Visibility & TRP Pressure 
6 Anchors as Influencers & Brand Ambassadors 

Source: Author’s own compilation 
 
Theme 1: Transforming Journalistic Identity 
Participants saw a discernible transition from conventional gatekeeping to the role of infotainers. 
Anchors recognised their dual function as both purveyors of information and visual entertainers. 
"Previously, we were journalists; now we are anticipated to be performers, entertainers, and 
occasionally even activists on screen." — P3 (Senior Anchor) 
 
Theme 2: Technology-Driven Professionalism 
Interviewees emphasised the significant influence of digital tools, like AI-driven teleprompters, data 
analytics dashboards, and content automation platforms. 
“We are trained to interpret metrics in real-time while anchoring. In the event of a decline, we promptly 
alter the tone or substance”. — P9 (Intermediate Anchor) 
 
Theme 3: Audience-Anchor Interactions 
Social media has emerged as a fundamental medium for instantaneous interaction. Anchors discussed 
'double anchoring' - one for television and another for Twitter. “Digital and live experiences are now 
inseparable. My Twitter feed serves as an alternative news outlet”. P6 (Anchor) 
 
Theme 4: Crisis of Credibility vs. Popularity 
The majority of participants voiced apprehension regarding a compromise of credibility in the quest for 
virality. 
"We are compelled to take sides at times, as neutrality is not favoured." — P12 (Editor) 
 
Theme 5: Algorithmic Visibility & TRP Pressure 
Anchors recognised the pressures from channel management to remain compliant with the algorithm. 
"Merely being accurate is insufficient; one must also be engaging." — P4 (Anchor) 
 
Theme 6: Anchors as Influencers & Brand Ambassadors 
Numerous anchors have become brand ambassadors, engaging in sponsored programming. 
“I occasionally have a greater number of brand partnerships than editorial responsibilities. The 
distinctions have become indistinct”. P10 (Senior Anchor) 
 
Cross-Theme Visualization 
Sl. 
No. 

Theme Drivers Consequences Theoretical Link 

1 Evolving Identity Digitalization, 
Audience Demands 

Identity Confusion, 
Role Multiplicity 

Role Theory, 
Postmodernism 
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2 Technology-driven 
Professionalism 

AI tools, Newsroom 
Metrics 

Hyper-efficiency, 
Burnout 

Technological 
Determinism 

3 Audience 
Interaction 

Social Media Personalized 
Journalism 

Participatory Culture 

4 Credibility vs. 
Popularity 

TRPs, Algorithmic 
Logic 

Polarization, 
Sensationalism 

Public Sphere Theory 

5 Visibility & 
Pressure 

Platform 
Algorithms 

Ethical Dilemma, 
Self-Censorship 

Surveillance 
Capitalism 

6 Anchors as 
Influencers 

Branding, 
Monetization 

Conflict of Interest Political Economy of 
Media 

Source: Author’s own compilation based on Data Analysis 
 
Findings & Results 
The study delivers the following summarised conclusions based on comprehensive theme analysis 
utilising NVivo software- 

Sl. 
No 

Core Theme Key Finding Representative Quotes 

1 Evolving 
Journalistic Identity 

Anchors now perform hybrid 
roles—journalist, performer, 
influencer 

“We are expected to be more 
than reporters; we’re 
expected to drive opinion.” 

2 Technology-Driven 
Professionalism 

Anchors integrate digital tools in 
real-time broadcast environments 

“Viewership data scrolls on 
our monitor as we speak.” 

3 Audience-Anchor 
Interactions 

Engagement now extends to social 
media, creating a 24/7 dialogue loop 

“X (Twitter) is where my 
real-time credibility gets 
tested.” 

4 Credibility vs. 
Popularity 

Pressure to choose sensationalism 
over journalistic ethics is increasing 

“I was told to amplify the 
tone of a piece because it 
would go viral.” 

5 Algorithmic 
Visibility & TRP 
Pressures 

News content is curated to suit 
6algorithmic patterns and trending 
metrics 

“We learn what thumbnails 
work. Presentation changes 
everything.” 

6 Anchors as Brand 
Ambassadors 

Anchors are monetizing their 
visibility through endorsements and 
social branding 

“I am now a content creator 
as much as a news 
presenter.” 

Source: Author’s own compilation based on Data Analysis 
 
Discussion 
This study demonstrates a significant transformation in Hindi television news anchoring, heavily 
shaped by digital convergence, algorithmic frameworks, and market-oriented content strategies. 
Anchors have evolved from passive information transmitters to multidimensional content strategists, 
engaging in hybrid roles that obscure conventional distinctions. These findings corroborate theoretical 



CAHIERS MAGELLANES-NS 
Vol. 7 No. 1 (2025) 

ISSN:1624-1940 

https://cahiersmagellanes.com/ 

 

    1513  

frameworks such as Media Convergence Theory (Jenkins, 2006) and Postmodern Media Fragmentation 
(Baudrillard, 1994), wherein roles amalgamate into numerous intersecting identities. The identity crisis 
of anchors further reinforces Bourdieu’s Field Theory, highlighting the conflict between independent 
journalistic capital and external market influences. 
The demands of TRP and audience analytics result in "adaptive scripting" of live events, therefore 
undermining journalistic independence. Anchors perceive themselves constrained by the visibility 
dynamics of platforms, affirming the rise of algorithmic gatekeeping as the contemporary editorial 
authority (Napoli, 2014). Furthermore, the study emphasises performative anchoring, wherein aesthetic 
allure, brand positioning, and influencer-style communication eclipse conventional editorial authority. 
This corresponds with contemporary global research on the "celebrification of journalists" (Örnebring, 
2013). 
 
Conclusion 
This qualitative study on the changing responsibilities of Hindi news anchors in Delhi-NCR illustrates 
the erosion of rigid journalistic boundaries due to digital impact. Anchors are operating in a high-
pressure, hybrid environment where journalistic integrity, audience engagement, and branding 
intersect. Anchoring has transitioned from a newsroom-centric authority to a platform-centric visibility, 
shaped by algorithms and audience data. The research provides an in-depth explanation of this 
transition, with ramifications extending beyond individual broadcasters to journalism education, 
newsroom policies, and public faith in media institutions. 
The digital era has undeniably transformed the roles, responsibilities, and professional landscape 
(Aarzoo & Lal, 2025) for Hindi news anchors. As the media environment becomes increasingly digital, 
these anchors must adapt by acquiring a diverse set of skills that extend far beyond traditional 
journalism. Proficiency in digital literacy, multimedia production, real-time reporting, audience 
engagement, data analytics, fact-checking, and technical tools are now essential. These skills not only 
enable anchors to navigate the complexities of multi-platform news delivery but also enhance their 
professional credibility and appeal. 
The ability to create and adapt content for various digital platforms ensures that anchors can reach and 
engage a broader, more diverse audience (Rahman et al., 2025). Real-time reporting and live streaming 
showcase their capability to handle the immediacy of digital journalism, while effective audience 
interaction builds stronger viewer relationships and trust. Furthermore, the strategic use of data 
analytics allows for more targeted and impactful content, reflecting an anchor’s adaptability and 
innovation. 
The emphasis on fact-checking and maintaining ethical journalism standards remains crucial, 
reinforcing the anchor's role as a trusted information source in a landscape where misinformation can 
spread rapidly. Technical proficiency and continuous learning demonstrate a commitment to staying 
updated with industry developments, positioning anchors as forward-thinking professionals. 
Overall, the evolution of skills required in the digital age has a profound impact on the professional 
status of Hindi news anchors. By mastering these skills, they not only enhance their individual careers 
but also contribute significantly to the credibility and success of their news organizations. As they 
continue to adapt and innovate, Hindi news anchors are redefining their roles, ensuring they remain 
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relevant and indispensable in the ever-evolving digital journalism landscape. 
 
Recommendations  
Revamp the curriculum of journalism schools by incorporating classes on digital audience analytics, 
algorithm literacy, and influencer ethics. The study recommends to conduct workshops on reconciling 
editorial integrity with engagement analytics. Anchors must receive training in digital governance, 
platform manipulation, and audience data analysis. Establish a hybrid review structure for real-time 
content to alleviate strain on anchors during live broadcasts. Establish ethical standards for news 
personalities operating on commercial platforms. Incorporate digital anchoring and performance 
competencies into course syllabi. Establish equitable frameworks for anchors as content influencers. 
Promote collaborative editorial scripting to distribute responsibility. 
 
Implications 
Academic Implications could be enhancing the body of literature concerning digital journalism and the 
transformation of newsrooms. Affirms theoretical frameworks on convergence, identity, and 
mediatisation. The practical implications Offers a paradigm for newsrooms to comprehend the 
evolution of anchors within digital ecosystems. The study facilitates the integration of media education 
with practical industry experiences. The study proposes standards for governing news personalities on 
social media platforms. 
 
Limitations of the Research 
The study concentrated exclusively on the Delhi-NCR region; findings may not be applicable to 
regional or rural settings. The impact of YouTube and Twitter was predominant in the responses, 
whereas other platforms such as WhatsApp and Facebook were referenced less frequently. Snowball 
sampling may have resulted in a uniform participant profile from extensive newsrooms. 
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